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No doubt, many of your prospects and clients are 
worried about losing customers to online buying during 
the holidays (and the future); however, the results of 
a December 2017 TVB survey provides you with 
compelling evidence to convince them linear TV must 
still be a significant component of their advertising mix.

The best news from the TVB survey is both in-store and 
online shoppers said TV influenced where and what 
they bought more than ANY other advertising media. 
The survey data revealed TV was three times more 
influential than social media during the awareness step 
of the purchase funnel and twice as influential during 
the purchase step.

In addition, 90% of those responding to the survey said, 
although they browse and buy online, the ads they saw 
on TV had a significant impact on where and what they 
purchased online. 

Another important insight from a combination of 
sources for holiday advertisers and during 2019 and 
beyond is the complementary opportunity of linear TV 
and connected (OTT) TV subscriptions. 

Yes, more homes have a connected TV subscription, 
increasing 17% from March 2017 to March 2018 and 
adults 18–34 (21%) and adults 35–44 (17%) are the 
age groups with the largest percentages of heavy 
“streaming.” 

Just as the “sky-is-falling” fear the digital channel 
would take all the TV ad dollars, neither will OTT 
subscriptions. In fact, linear TV advertising has proven 
to be the perfect complement to social media and 
other forms of online advertising. 

Such can also be the case with linear TV and OTT 
subscriptions. Traditional TV advertising creates the 
awareness during what is still the most emotional 
media experience for the majority of Americans. OTT 
is where advertisers can reach specific audiences who 
may not spend much time with linear TV, but still can 
be identified from its viewership data and be directed 
to view the same advertisers’ OTT spots.

With these insights, your job is to convince your 
prospects and clients TV is still at the heart of the 
expanding video-content world – and they need a 
presence in more than just one part of that world.
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Compelling Evidence to Convince Reluctant TV Advertisers

If you’re not a Media Group Online, Inc. 
Member,then click here to join today!

Valentine’s Day

Restaurants: Tech at The Table

Restaurants: At the Big Table

Restaurants: Choices & Channels

Late Holiday Shopping:  
Race to the Finish Line

Late Holiday Shopping:  
A Very Digital Christmas

Late Holiday Shopping: 
Retail Sectors Review

Restaurants: Guest at The Table

Specialty Healthcare

Personal Injury Lawyers

Oncologists

PowerPoints

Valentine’s Day

Restaurants: Tech at The Table

Restaurants: Choices & Channels

Late Holiday Shopping:  
A Very Digital Christmas

Restaurants: Guests at The Table

Late Holiday Shopping:  
The Race to The Finish Line

Late Holiday Shopping: 
Retail Sectors Review

Specialty Healthcare 

Oncologists

Business Profilers

https://twitter.com/THE_MEDIACENTER
https://www.youtube.com/user/MediaCsocial
https://www.facebook.com/themediacenteronline/
https://www.mediagrouponlineinc.com/become-a-member-3/
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There’s no better combination for understanding 
retail, media and the numbers behind them than 
being a subscriber to Media Group Online, Inc. 
and The Media Audit. 

For additional information about a subscription 
to The Media Audit, please contact Tracy 
Austin, SVP and GSM, at  713-626-0333.

www.TheMediaAudit.com.

An Unbeatable Combination

November/December 2018 Sales Management 
Insights Report – The new sales/business books on page 
6 are essential to your professional education.

Restaurant Industry Profilers – Share the insights in three 
Profilers with your restaurant clients to help them navigate a 
competitive market, and win.

Calendar of Events – Our annual Calendar of Events 
report is now available and promotional opportunities 
abound for you, your station and your advertisers.

Finish 2018 as a Sales Superhero!

The Smart Life (October  2018)

Calendar of Events 2019 
(November 2018)

On the Cliff Edge:  
The Perils of Print Media   
(December 2018)

Newest and Future Special Reports
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