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Will the Holidays Be Jolly for Retailers?

The short answer is they could be. As always, it
depends on the confluence of events. Many retail
analysts still don’t understand the disparity in the
reported increase (or decrease) of 2018 holiday retail
sales from the US Census Bureau and many reputable
organizations, such as the National Retail Federation
and Adobe Analytics.

Although few if any forecasts for retail sales during the
2019 holiday season have been released, Shopkick did
publish some advanced data during July. Its consumer
survey revealed most would maintain or increase their
spending compared to 2018 and the vast majority,
77.5%, said they would shop in-store.
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The Census Bureau and publications, such as
Internet Retailer, seemed to agree about the growth
of e-commerce sales during the 2018 holiday period.
The Census Bureau official category designation is
“electronic shopping and mail order houses” (NAICS
#4541), and its sales increased 7.4% during Q4 2018.

Internet Retailer and Adobe’s post-holiday reports
were even more robust, with Internet Retailer reporting
a 17.4% increase for the November-December 2018
period and Adobe, +16.5%, for the Nov.1-Dec. 31
period. (These sources’ estimates were considerably
more than the Census Bureau, probably because of
any differences in what kind of businesses are included
in both categories.)

E-commerce retailers seem to expect a repeat of
last years significant increase. A June 2019 survey
from Internet Retailer/Bizrate Insights found 33% of
respondents anticipated an 11% to 24% increase in 2019
holiday sales, and another 27%, a 25% to 49% increase.

Of course, the “event” that could move the needle
either way is the economy. It is slowing, but consumers
continue to spend, but will they during the holidays?
The job market is relatively good. The US-Chinese
trade war is the big wild card. The tariffs delayed until
December should help the holiday retail season, but,
as with all wild cards, who knows.

As always, local retailers must steer a course across
this landscape — and you can be their trusted guide to
a successful holiday season. Share the insights and
strategies in the many Media Group Online reports
focused on the holidays, especially the two Early
Holiday Shopping 2019 Profilers.

If you're not a Media Group Online, Inc. Member,
then click here to join today!


https://twitter.com/THE_MEDIACENTER
https://www.youtube.com/user/MediaCsocial
https://www.facebook.com/themediacenteronline/
https://www.mediagrouponlineinc.com/become-a-member-3/

Media Group Online, Inc. News v]o] ¢ |

New Sales Tools to Help You Sell More Advertising

www.mediagrouponlineinc.com September 2019

PowerPoints Business Profilers

Children’s Apparel Market
Womenswear Market
Menswear Market
Toy Market
Shopping Malls Market

Jewelry Market

Newest and Future Special Reports

Solving the Mystery of the
Male Consumer
(August 2019)

The TV:
Like a Member of the Family
(September 2019)

Cable TV: Pulling No Punches
(October 2019)
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Health & Organic Foods Market

Footwear Market

Online Grocery Shopping

Children’s Apparel Market
Menswear Market

Womenswear Market
Toy Market
Shopping Malls Market

Focus on Holiday Planning

Early Holiday Profilers — Find important insights and data
and planning and advertising strategies in Early Holiday
Shopping: Retail Overview and E-Commerce 2019.

Sales Management Insights Report — The September/
October 2019 report features an important article for
everyone, “Wouldn’t You Rather Be a Leader Than a
Boss?, Part 1.”

Automotive Update Report — An article in the
September 2019 report reveals Jeff Bezos’ strategy
is not disrupting the automotive industry, but the
transportation industry.
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An Unbeatable Combination

The Media Audit "’

There’s no better combination for understanding retail, media and
the numbers behind them than being a subscriber to Media Group
Online, Inc. and The Media Audit.

For additional information about a subscription to The Media Audit,
please contact Tracy Austin, SVP and GSM, at 713-626-0333.

www.TheMediaAudit.com.
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