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Today, almost all TV viewers control what they watch 
and when they watch it. They don’t want to be spoon-
fed programs as the networks did during the traditional 
TV period. 

The first factor driving this behavior is older: the 
use of a DVR box to record a current program for 
future viewing. The second factor is the proliferation 
of streaming services (Netflix, Hulu) added to the 
flood of programming from the traditional and cable 
networks. Plus, streaming services as well as vMVPDs 
(virtual multichannel video programming distributors, 
think Sling TV and YouTube TV) also include a built-in 
DVR capability.

Add most people’s ever-busier days and nights, 
and it’s no wonder they’ve turned to the freedom of 
delayed, or time-shifted, viewing.  Nielsen defines as 
content viewed after its original, live broadcast and the 
following day to as many as 35 days later. 

In a recent article, Nielsen stated US adults 18+ 
watched almost 4 hours of delayed content during 
Q1 2019. Additional research and reporting from 
Nielsen indicate when people delayed their viewing 
of previously broadcasted programming, all content 
genres experienced a 10% viewership lift. 

This equates to an average of 2.7 million additional 
viewers. Better yet, the lift among advertisers’ favorite 
18–49 adult segment was 14%, which calculates to 1.1 
million additional viewers.

Nielsen then presented lift data for viewers’ popular 
genres and primetime dramas were the big winners 
among all persons 2+ as well as adults 18–49.

Popular Genres’ Viewership Lifts, 
October–December 2018

Genre Persons 2+ Adults 18–49

Primetime dramas 45% 60%

Evening animation 36% 43%

Sitcoms 23% 36%

Variety (participation) 22% 28%

Children’s shows 22% 23%

Nielsen, October 2019

It’s clear delayed, or time-shifted, viewing is a benefit 
to advertisers who ran commercials during the original 
broadcasts of programs in these genres. It’s a strong 
selling point to include in your prospect presentations 
because no other local advertising medium can deliver 
a similar benefit.
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There’s no better combination for understanding retail, media and 
the numbers behind them than being a subscriber to Media Group 
Online, Inc. and The Media Audit. 

For additional information about a subscription to The Media Audit, 
please contact Tracy Austin, SVP and GSM, at  713-626-0333.

www.TheMediaAudit.com.

An Unbeatable Combination

Media Group Online, Inc.
103 Sterling Mine Road
Sloatsburg, NY 10974 
Phone: 866-921-1026 
www.mediagrouponlineinc.com

Special Report  – The annual Calendar of Events is your 
best resource to present your prospects and clients with 
2020 promotional and special events ideas.

November Automotive Update Report –  Discover 
which auto brands have the highest TV viewability index, 
and then target those local dealerships for more ad 
spending.

Restaurant Profilers – Because this is one of the primary 
retail sectors, we’ve created 6 separate Profilers, from 
Fast Casual and QSRs to Online Ordering and Delivery.

Show Your Smarts

Cable TV: Pulling No Punches  
(October 2019)

2020 Calendar of Events 
(November 2019)

The Consumer Chasm  
(December 2019)

Newest and Future Special Reports

Restaurant Industry:  
Online Ordering & Delivery

Restaurant Industry:  
A Table Set for Success

Restaurant Industry:  
QSRs Presentation

Restaurant Industry:  
Fast Casual on a Fast Track

Restaurant Industry: 
A Diversity of Diners

Dollar Stores

Bedding & Mattress Market

Snowsports

PowerPoints

Restaurant Industry: 
Technology & Media

Restaurant Industry:  
Online Ordering & Delivery

Restaurant Industry:  
A Table Set for Success

Restaurant Industry:  
QSRs Presentation

Restaurant Industry:  
Fast Casual on a Fast Track

Restaurant Industry: 
A Diversity of Diners

Dollar Stores

Bedding & Mattress Market

Snowsports Market

Business Profilers
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