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One of the most frustrating, but necessary, aspects of
working in the marketing, advertising and media world
is pigeonholing living, breathing people into convenient
slots to determine how and when to engage with them
—and convince them to spend money!

Baby Boomers were the first generation to be closely
pigeonholed in this manner and we've shoved every
subsequent generation into their holes too. Although
thousands of Boomers are retiring virtually every day,
many refuse to stop being productive and leaving the
world to younger generations.

This is part of the disconnect among marketers,
advertisers and media that Boomers can now be
disregarded - but not so fast! They still hold more than
half of the household wealth in the US, and being more
active, or delaying retirement, they are still a very viable
consumer force.

Boomers Haven't Left the Building

Boomers deserve better attention than the 5% of
advertising targeting those 50 and older during
2017, according to a source at Leo Burnett. Whether
they’re staying in their homes or downsizing to
a smaller dwelling, they are still a prime market
for all household items, from carpet to furniture to
appliances and much more.

ManyforgetthatBaby Boomerswerethefirstgeneration
with a benevolent view and activist mentality about
saving and nurturing the Earth. Plus, as they age,
many are making major adjustments to the foods they
eat (or don’t eat), compared to their childhoods. They
are having almost as much impact on the changes to
the food you can buy in supermarkets and restaurants
as their younger counterparts.

Another unfortunate trend is portraying Boomers either
as older, sedentary adults, although a much larger
percentage is physically active than their parents, or as
happy, smiling individuals. Actually, many Boomers are
concerned about their health and finances, especially
since they are likely to live much longer than expected.

Too many of these images can actually result in the
opposite effect advertisers expect their messages to
create: older adults living on fixed or small incomes,
recent widows/widowers, living alone, etc. may
consider themselves failures because they can't
emulate the stereotypes in ads and commercials.

Targeting Boomers specifically can be a goldmine for
your local prospects and clients not only because they
have money to spend, but also because they tend to
be more loyal consumers than younger adults.
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Pet Products & Services Politics Early 2020 Pet Products & Services
People & Their Pets Tire Market

Appliances Market People & Their Pets

Newest and Future Special Reports

A New Year —and You're Off and Running!

Automotive Update Report — Share the insights in the
The Consumer Chasm story on page 2 about auto buyers’ financing confusion
(December 2019) to help your local dealers address this obstacle.

Politics 2020 Profilers — Look for two Profilers with
Trends 2020 information about the early period of the 2020 election
(January 2020) cycle and the record amount of money that will be spent.

New Media Insights Report — Consumers have

their say about retail pick-up orders in “Only Minutes
Separate Success from Failure for the Customer Order
Pick-up Experience.”

TV: No Apologies
(February 2020)
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An Unbeatable Combination

The Media Audit Q"

There’s no better combination for understanding retail, media and
the numbers behind them than being a subscriber to Media Group
Onling, Inc. and The Media Audit.

For additional information about a subscription to The Media Audit,
please contact Tracy Austin, SVP and GSM, at 713-626-0333.

www.TheMediaAudit.com.
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