
Media Group Online, Inc. News
New Sales Tools to Help You Sell More Advertising   www.mediagrouponlineinc.com March 2020

Although the coronavirus outbreak is in different stages 
in different parts of the world and the US, Americans are 
reacting mostly with caution and preparedness.

An USA Today/Ipsos poll conducted March 10th and 
11th reveals many people are almost more concerned 
about the virus’s effect on their finances as their health. 
With the amount of misinformation and contradictory 
information, it’s not surprising that one-third of those 
surveyed said they haven’t (yet) adjusted their daily lives 
while another third said they have no plans to change 
how they live. 

Significant percentages are already avoiding and/
or plan to avoid many public places and, of course, 
that includes most of the retail establishments in their 
communities, especially shopping malls and centers. 

Obviously, local businesses are concerned because 
they would like to maintain some level of revenues 
during this period – and eventually this will affect their 
willingness to spend ad dollars, and then affect your 
station and all media.

Some stores will probably have to close for some currently 
undetermined amount of time and shopping centers/
malls may be the first. It’s important to remember that the 
virus will unlikely affect all states, cities and community 
equally, so if your market is less affected, then some 
level of advertising and retail sales may continue.

Your focus at this point is to help your clients and all local 
businesses to prepare for the disruption and provide 
some possible solutions. Media Group Online shares 
some ideas on page 2.
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Americans’ Response to the Coronavirus  
Will Significantly Affect Local Businesses

US Internet Users’ Current and Planned 
Avoidance of Public Places, February 2020

Public Place Currently Avoiding Plan to Avoid

Public transportation 49.3% 73.1%

International travel 47.4% 68.2%

Shopping centers/malls 47.2% 74.6%

Movie theaters 41.9% 66.6%

Medical centers/hospitals 38.9% 50.6%

Community centers 35.5% 56.9%

Restaurant/Bars/Coffee shops 35.3% 60.5%

Shops in general 32.7% 52.7%

Sports events 32.0% 58.8%

Other entertainment/leisure venues 21.6% 40.7%

Schools/Colleges 21.1% 39.3%

My workplace 11.1% 17.0%

Other 2.4% 1.4%
eMarketer (Coresight Research), March 2020
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Local businesses don’t want to shutter their stores/
offices entirely and would rather try to maintain some 
semblance of normal business activity, although it is 
likely to be limited. Depending on the coronavirus’ 
effect, retailers may have to resort to novel methods, 
although the logistics will be likely difficult. 

• The introduction and growth in local delivery 
services is certainly a method to reduce the 
number of people shopping in a store at any one 
time, which all the health officials encourage. Local 
businesses can increase their use of delivery 
services and those that have been hesitant about 
adding it are likely to be compelled to do so. 

 Those businesses that paired the delivery option 
with an online and/or mobile customer-ordering 
system have an obvious advantage. Those 
without that online presence may have to resort 
to taking customer orders manually via the phone 
or as text messages. 

• Extending hours can also help to reduce the number 
of people in a store, so they are able to maintain 
the 6-foot separation health officials recommend. It 
may be possible to incentivize customers to shop 
during a store’s typically off-hours. The severity 
of the virus may even force local businesses to 
require customers to make a reservation, limiting 
total persons in a store during one-hour periods.

• To be frank, some businesses can actually “benefit” 
from the current situation. Stores that sells products 
that will help people enjoy the additional time they 
may have to spend at homes have an opportunity. 
Ad copy would have to be worded carefully, so 
consumers won’t think advertisers are trying to 
take advantage of a bad situation.

• Retailers of large-ticket items may want to 
emphasize very low interest rates (as a result of 
the coronavirus’ effect on financial markets) and 
the savings today versus whenever interest rates 
increase again. Banks and credit unions may want 
to promote re-financing mortgages.

• Businesses can record and post short videos on 
social media showing how they have increased 
cleanliness and implemented other steps to 
reduce the spread of the coronavirus, with the aim 
of assuring people it is safe to shop at the store.

• At the appropriate time in the timeline of the 
coronavirus, retailers can start to promote events 
and sales to bring people back to the stores when 
they feel safe to be in crowds. You can help your 
prospects and clients make these plans now, so they 
can leap from the gate when normalcy has returned.
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There’s no better combination for understanding retail, media and 
the numbers behind them than being a subscriber to Media Group 
Online, Inc. and The Media Audit. 

For additional information about a subscription to The Media Audit, 
please contact Tracy Austin, SVP and GSM, at  713-626-0333.

www.TheMediaAudit.com.

An Unbeatable Combination

Media Group Online, Inc.
103 Sterling Mine Road
Sloatsburg, NY 10974 
Phone: 866-921-1026 
www.mediagrouponlineinc.com

March 2020 Automotive Update Report –  More 
vehicles coming off warranty is a major opportunity for 
dealerships’ service departments.

March 2020 New Media Insights Report  –  Benefiting 
from the New Era of Localization explains why this marketing 
tool is essential for multi-location retailers/businesses.

March 2020 Special Report – Local Businesses Are 
Alive and Well is a very timely report as the coronavirus will 
cause disruptions, but local businesses have the resilience 
to return strong.

Information, Insights and Ideas To Keep 
Advertisers Focused

TV: No Apologies   
(February 2020)

Local Businesses Are Alive and Well    
(March 2020)

Is Radio in the Right Place on  
the Media Dial?    
(April 2020)

Newest and Future Special Reports

Spring 2020 Retail Season

Mother’s Day 

Landscaping Services

Lawn & Garden Centers and 
Nurseries

Sports Betting

Health & Fitness Clubs

Independent Insurance 
Agents

Health Insurance Agents

Auto Insurance Market

Home Improvements & 
Hardware Market

PowerPoints
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