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It’s almost a silly question: We are all ready for the post-
pandemic world, but just as the worlds of retail and 
media advertising started contracted one year ago, 
they are poised to expand at very significant rates 
throughout 2021.

After the smaller stimulus package of December 
2020 helped to boost January 2021 retail sales 7.4%, 
compared to January 2020, the new, much bigger 
stimulus package is likely to boost Q2 2021 retail sales 
by a proportionally larger percentage. During late 
February, the National Retail Federation released its 
forecast for 2021 retail sales of a 6.5% to 8.2% increase.

The new $1.9 trillion stimulus package also targets 
specific business sectors, from restaurants to leisure 
& hospitality. Many businesses in these sectors will 
benefit from that direct support as well as all the 
money consumers will be able to spend. Americans 
are particularly ready to travel in great numbers, 
especially domestically. 

Although many Americans are still struggling financially 
and need jobs, many others are in good financial 
shape, having saved approximately $1.5 trillion during 
the past year and paid down $82.9 billion in credit card 
debt, a record.

Supply-chain issues and limited inventories in 
some industries are still challenges, but the current 
manufacturing output is the largest since 2018. US 
farmers are experiencing a major increase in exports to 
China, which is projected to be $31.5 billion for 2021, 
another record.

Another positive trend is the largest number of new 
business applications were filed during 2020, or 
4.5 million, a 24% increase from 2019. These new 
businesses must market/advertise themselves 
aggressively to establish their brands quickly and 
create a cadre of loyal customers. 

There are dozens of other retail sectors likely to 
experience rapidly increasing 2021 sales, especially 
during the second half. You can find the details in 
Media Group Online’s many Industry Profilers. Plus, 
our Co-op Connect database is likely to be full of new 
co-op programs with free money for your prospects 
and clients.

You better be ready – your reward 
for your professional patience and 

perseverance is on the way!

Follow Us

If you’re not a Media Group Online, Inc. Member, then click here to join today!

Are You 
Ready?
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Despite the myriad of methods and channels for 
consumers to learn about brands and share their 
experiences with those brands, word-of-mouth, 
probably the oldest “marketing” method, is still how 
most brand information is communicated. 

After 15 years of studying word-of-mouth, Engagement 
Labs has discovered most of it occurs face-to-face, 
one of a number of types of what it calls offline WOM, 
which also includes phone, email, text and all other 
channels other than social media.

Comparison of All Word-of-Mouth 
Types, 2007–2020

Type 2007 2020

Face-to-face 73.8% 65.6%

Phone 16.7% 16.9%

Instant or text message 2.7% 7.9%

Video call N/A 3.5%

Online chatroom 
/blog/Twitter/social networking

1.0% 3.0%

Email 3.4% 2.3%

Some other type of conversation 2.0% 0.8%
Engagement Labs, January 2021

Although most WOM exchanges about brands are still 
face-to-face, digital is where people see content that 
prompts almost 25% of all offline WOM. During 2007, 
TV was promoting most WOM conversations. Now, it is 
second to digital. 

The Engagement Lab data also focuses on specific 
brand categories and how WOM drives offline 
conversations. The top 5 have generally remained 
the same, with some slight changes. Food/Dining 
increased substantially while Sports/Recreation/
Hobbies replaced Technology at #5.

Average Weekly Offline WOM 
Impressions for Top 5 Brand 
Categories, 2007–2020

Category 2007 2020
% 

Change

Media/Entertainment 1.85 B 1.79 B -3.5%

Food/Dining 1.43 B 1.78 B +24.8%

Beverages 1.33 B 1.38 B +4.2%

Retail/Apparel 1.29 B 1.30 B +0.9%

Technology 1.02 B 1.03 B +1.3%

Sports/Recreation/
Hobbies

986.6 M 1.04 B +5.4%

Engagement Labs, January 2021

The primary takeaway for you and local businesses is 
improving the customer experience, combined with 
brand advertising, is how to maximize the number of 
people talking about a store’s brand. It’s a marketing 
channel that deserves the complete attention of any 
consumer-oriented business.

Follow Us

Consumers Can’t Stop Talking – About Brands

If you’re not a Media Group Online, Inc. 
Member, then click here to join today!
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There’s no better combination for understanding retail, media and 
the numbers behind them than being a subscriber to Media Group 
Online, Inc. and The Media Audit. 

For additional information about a subscription to The Media Audit, 
please contact Tracy Austin, SVP and GSM, at  713-626-0333.

www.TheMediaAudit.com.

An Unbeatable Combination

Media Group Online, Inc.
103 Sterling Mine Road
Sloatsburg, NY 10974 
Phone: 866-921-1026 
www.mediagrouponlineinc.com

March Automotive Update Report – Although light-
vehicle sales decreased 14.5% YOY for 2020, dealers’ net 
pretax profits increased 48%, on average.

Big Spending for Outdoor Activities – The new Marine 
Industry Profiler and Golf Industry Profiler report almost-
record years for boat and golf equipment purchases.

Co-Op Dollars for the Retail Rush – Make our Co-op 
Connect database your first stop when helping prospects 
and clients plan their spring and summer ad campaigns.

Step Lively! Spring Is Almost Here.

Convenience Stores:  
Transforming with Their Communities  
(February 2021)

Cultural Influences of Consumer Markets 
(March 2021)

The New Day of Sales 
and Sales Management  
(April 2021)

Newest and Future Special Reports

Business Profilers & PowerPoints

Lawn & Garden Centers  
and Nurseries

Spring 2021 Retail Season

Auto Insurance Market

Vehicle Rental Market

Motorsports Market

Home Design Products  
(Windows & Doors, Cabinetry, 

Paint & Wallpaper)

Remodeling Industry

The Sharing Economy

Wireless/Cellular Market

Fitness & Health Clubs Market

RVs Campers Market

Healthcare Industry
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